Building a Brand In
the Betting Sector

2019 and Beyond



What Is a
Brand?



s 1t 3 hame”?



a 10go?



a product/service?



1t's all that and more...
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And definitely,

how they don’t feel about the others
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stand OUT.



Branding Virtuous Circle

CULTIVATION DIFFERENTIATION

VALIDATION COLLABORATION

INNOVATION



The Good Old Days



Producers &
Cconsumers
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Mobile is the answer
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Celebrity Endorsement
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Security
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Catarina Marques

catarinamarques@cleveradvertising.com
skype: catarinamsantosO



